3Ta yacTb paboTbl BbiJIOXEHA B 03HAKOMUTE/IbHBIX LesX. ECin Bbl XOTUTE Moay4YnTb paboTy MoJHOCTbIO, TO
npmnobpeTnTe ee BOCro/1b30BaBLUNCL (POPMOV 3aKa3a Ha CTpaHULE C roTOBOV paboToui:
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Tun paboTtbl: KoHTpobHasa paboTa

MpepmMmeT: AHIINIACKNIA

Lesson 5. Internet marketing

Grammar: Conditionals.

Advances in technology are having a tremendous impact on all areas of business, including marketing. The 21st
century should witness incredible advances in the application and development of technology. The product life
cycle of many products is moving ever faster as technological advances supersede existing product types and
forms. The task of marketing is to capitalise on and exploit the business opportunities this new technology brings.
Organisations must adapt this new technology in order to survive.

Business in general and marketing in particular has become increasingly affected by, and dependent upon,
technology. Furthermore, technological progress itself is accelerating exponentially.

Advances in technology are beginning to change the nature of marketing and other business and commercial
activities. In as little as ten years the process of marketing will change significantly. Some say that the traditional
marketing paradigm is no longer applicable in the world of the internet and that new concepts are called for.
Certainly the modern-day marketer needs to be familiar with the key advances in technology that are impacting on
the marketing process.

Advances in technology enable the marketing process to be carried out not only more effectively but also more
efficiently and computer aided questionnaire design for marketing research is a case in point. The computerisation
of measuring instruments for advertising research is another good example. Advances in technology allow the
marketing professional to do more things and to do tasks better.

New technology increasingly facilitates the ease with which information, so vital to effective marketing planning and
decision making, can be collected, analysed and used. Marketing Information Systems and the ability to ‘tap’ into
internal and external databases has revolutionised the planning process in marketing in terms of detail and speed.
Data mining and data fusion are techniques that allow marketing research professionals to ‘engineer’ information
from a wide variety of sources and even create ‘virtual’ consumer models from such information.

Competitive success is increasingly based on the application of advances in technology. If we take mobile
telephones for example, it is no longer enough to produce a product that is capable of making a telephone call.
Today people want telephones that send text messages, answer e-mails, play computer games and provide video
clips.

Developments in business related technology contributes to the growth of the international company and a move
towards the global market and consumer. Smaller firms in particular benefit from internet based business
technologies as it reduces their size disadvantage. Electronic commerce has no geographic boundaries; it is as easy
to interact with customers in New Zealand from the UK, as it is to interact with consumers in the UK. Many
companies, in order to differentiate their products and reduce costs, are increasingly using computer-based
technology. ‘Just in Time’ ordering and stock holding systems saves firms huge inventory and logistics costs
compared with traditional systems. Computers have facilitated the use of these new systems and processes.
Developments in business related computer technology allow marketers to be more customer focused e.g. faster
and more flexible responses to customer needs. The use of database marketing and data mining has improved the
accuracy and efficiency of many marketing operations, particularly communications like direct mail.

Marketing means staying ahead of the competition. Marketers must have the required skills to use the technologies
of today and tomorrow to assist the marketing process. The marketing manager of the future will need an
understanding of the use of technology within the discipline and be able to factor in the use of hew technology into
all aspects of their marketing plans and operations. There has been a significant change in the technological
environment of marketing firms; this is not a minor ‘ramp’ technological change but a huge ‘step’ change in the
way marketing firms do business. If they do not react and adapt to this new environment they will become extinct.
Mepesoa:

Mporpecc B TEXHOJIOMNAX OKa3biBaeT OrpOMHOE BO3AENCTBME Ha BCe cdepbl BusHeca, BKAOYaa MapkeTuHr. XXI Bek
[OJDKEH CTaTb CBMAETEsIEM HEBEPOATHbLIX AOCTUXKEHUN B MPUMEHEHUN U Pa3BUTUMN TEXHONOMNNA. XKNU3HEHHbIN LUK
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MHOIMX MPOAYKTOB CTaHOBMUTCA BCe H6osiee BbICTPbIM, MOCKOIbKY TEXHOJIOFMYECKME HOBLUECTBA 3aMeHSI0T
CYLLeCTBYIOLWME TUMBI U hOPMbl MPOAYKLMW. 3a4a4a MapKeTVHIa 3aKJIlo4YaeTCs B TOM, 4TOObl NCMOJIb30BaTh U
3KCMyaTUpoBaTb BU3HEC-BO3MOXXHOCTU, KOTOPbIE MPUHOCUT HOBas TeXHonorus. OpraHnsaumm AoJKHbI
aZlanTUPOBATbLCS K HOBOW TEXHOJIOr MW AJ1St BbIKMBAHMS.

Bu3HeC B LIesIOM 1 MapKeTUHI B YaCTHOCTU BCce BoJblie NoABepralTCa BANAHMIO U 3aBUCAT OT TexHonorun. bonee
TOro, TEXHOJIOrMYECKUIA Nporpecc caM no cebe ycKopsieTcs 3KCMOHEHUMaJIbHO.

Mporpecc B TEXHOJOMMN HAaYNHAET U3MEHSATb XapaKTep MapKeTUHra u Opyrux BuaoB bsHeca n KOMMepPYeCKon
NesaTeNbHOCTUN. B TeYeHne BCero AecATUNEeTUs NPoLLecCc MapKeTUHra U3MeHUTCS 3HauMTeNbHo. HekoTopble
YTBEPXXAAloT, YTO TPaAMLMOHHAsA NapagnrMma MapKeTuHra 6osiblie He NpMMeHUMa B MUpe MHTepHeTa u TpebyeT
HOBbIX KOHLLeNnuUuin. KoHeYHOo )Ke, COBPEMEHHOMY MapKeTos10ry Heob6xoAnMMo 6bITh 3HAKOMbBIM C KJH0YEBbLIMY
OOCTVXKEHUSAMU B 061aCTV TEXHONOM NI, BAMAIOLWMX Ha MapKEeTUHIOBbI/ NpoLecc.

Mporpecc B TEXHOJIOMMK MO3BOJISIET MPOBOANTbL MAapPKETUHIOBbIN MpoLecc He Tosbko 6osiee 3hHeKTMBHO, HO U
6onee spPeKTUBHO, N CO3AaHNE KOMIMbIOTEPU3NPOBAHHLIX aHKET AJIS MAaPKETUHIOBbIX NCCAeN0BaHN — npumep
ToMy. KoMnbloTepur3auusa nsMepuTesibHbIX NPUBopoB A8 peKNaMHbIX NCC/IeloBaHNN — eLle 0ANH NPeKPaCHbI
npumMep. MNporpecc B TEXHOJIONMN NMO3BOJISET MAPKETOJIOraM BbIMOJHATL BoMbLUe 3a4a4 U BbIMOSHATb UX Jiyylle.

STa yacTb paboTbl BbiJIOXEHA B 03HAKOMUTE/bHbIX Lensx. Ecan Bbl XoTuTe noayunTb paboTy MoJIHOCTbIO, TO
npmnobpeTnTe ee BOCrosib30BaBLLUNCL (POPMOV 3aKa3a Ha CTPaHULE C rOTOBOV paboToui:
https://studservis.ru/gotovye-raboty/kontrolnaya-rabota/407914
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